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Abstract
In our bustling lives, we are in a test of skill and endurance consistently. Everybody really must 
attempt to carve out ways of saving opportunity. One of the innovative headways that empowers 
clients to go through with their monetary exchanges from a retail or mechanized bank, credit 
association, or other monetary foundation on a protected stage is web based banking. Internet 
banking, likewise alluded to as electronic banking, is the advanced appropriation of crisp 
banking services and products to clients straightforwardly through electronic, intuitive contact 
organizations. It gives clients many advantages and qualities over customary banking. Internet 
banking is a speedy and simple method for getting cell phone admittance to your bank whenever. 
Web based financial purposes the web for of circulating monetary exchanges. With regards to 
getting everyday things done, bank moves are a relic of past times thanks to internet banking 
services. One of the most popular services presented by banks is internet banking, which makes it 
a truly dependable stage. Banks regularly utilize encryption frameworks to ensure the security of 
all client information and the shortfall of information breaks. Eventually, it shields against online 
extortion and record control. The pace of web access, the new web based financial elements, and 
the recurrence of internet banking utilize all influence how rapidly internet banking creates in 
every country. At the point when the tasks of banks and monetary organizations are joined with 
data innovation, web based banking is made in the banking sector. Hence, the present paper has 
been aimed to give an analytical view on customer satisfaction and preference on online banking 
services in Salem district.
Keywords: Online Banking, Reliability, Credibility, Security, Convenience, Satisfaction Level and 
Accuracy.

Introduction
 The banking sector has been rapidly propelling the utilization of Web 
banking as a helpful and commonsense device to add an incentive for clients. 
One of the popular services given by traditional banks is to give online clients 
quicker, more reliable services. Because of the quick business progression of 
PC innovation, Web banking can be utilized to attract more clients to perform 
banking exchanges at subsidiary banks. The main pressing concern with Web 
banking, notwithstanding, is that a sizable part of bank clients are reluctant to 
utilize the services that are given. This happened because of clients’ unsatisfied 
requirements with Web banking services. Consumer loyalty assumes a key part 
in assisting saves money with keeping up with their upper hands. Any business 
should focus on its partners and outside clients. Results from prior investigations 
demonstrate that an association’s drawn out progress relies upon its capacity 
to lay out and keep up with trustworthy consumer loyalty and the capacity of 
those clients to change their inclinations. The association needs to lead suitable 
estimations to create and improve its cycles and strategies to keep up with 
consumer loyalty. A model for working with results that are huge, reliable, 
and viable in anticipating an association’s monetary limit is consumer loyalty. 
Due to the expanded consumer loyalty level, expanded efficiency, diminished 
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cost of banking activities, and quicker and bigger 
volume settlements brought about by electronic 
installments, Internet banking is essentially fortifying 
the banking sector and improving service quality.

Research Objectives
 The present study aimed with following primary 
and secondary objectives:
• To know about concise view of online banking 

services in India.
• To study the importance of customer satisfaction 

in the online banking services.
• To analyse and recommend various factors 

associated with the study.

Operational Definitions
 Online banking is a relatively new channel for 
e-banking services and is a catch-all term for the 
process by which a customer can conduct banking 
transactions electronically without going to a 
physical location.
 Online banking is the practise of conducting a 
variety of financial transactions through a bank’s 
or other financial institution’s website using an 
electronic payment system.

Online Banking Services – A Bird View
 This has arisen as the most well known technique 
for clients to get to their ledgers since the mid 2000s. 
To give clients admittance to banking services 
notwithstanding or instead of conventional branch 
banking, the web based financial framework will 
commonly interface with or be a piece of the center 
financial framework show to a bank. Internet banking 
gives comfort to a clients by decreasing the need 
to visit a branch bank and empowering them to go 
through with financial exchanges in any event, when 
branches are shut. It likewise fundamentally brings 
down the working expenses of banks by diminishing 
their dependence on a branch organization. Individual 
and business banking services are presented through 
web banking, including the capacity to move 
cash between accounts, view account adjusts, get 
explanations, and make electronic installments. A 
few monetary foundations, known as “direct banks” 
or “neobanks,” lead all of their business on the web 
or via telephone, depending exclusively on their 
internet banking services.

 With regards to customized, client centered 
financial items and services, advanced change is the 
new norm. The Coronavirus pandemic brought issues 
to light of the worth of contactless installments and 
web based banking all through the world. Banks are 
noticing another kind of client segment that relies 
vigorously upon online channels. Since they were 
early adopters of the web, banks should address 
their issues. The opposition is between other fintech 
players who are offering clients tempting items, 
not among private and public banking services. 
Advanced banks will draw the client’s consideration 
because of solid marking and dependable digital 
protection in banking. Despite the fact that India 
has serious areas of strength for a plan for the 
fate of computerized banking, there are still a few 
holes that should be filled for a superior internet 
banking change. Web based banking services are 
not accessible in areas without web access. Certain 
individuals are reluctant on the grounds that they 
need specialized information. India has low degrees 
of education, which frustrates advanced proficiency. 
Thus, there is a need to investigate consumer loyalty 
and their degree of view of internet banking services.

Importance Of Customer Satisfaction in the 
Online Banking Services
 It is critical to remember that consumer loyalty 
is an indication that a bank’s current customer 
base is cheerful and happy with its services and 
strategic policies. That enormously helps with brand 
building and the change from consumer loyalty to 
client dedication. As indicated by research, the 
bank’s image notoriety increments with the quantity 
of these clients who will endorse exchanges. 
Expanded efficiency, lower working expenses, fast 
settlement, and high volume of banking exchanges 
are a few plainly recognizable results that add to 
consumer loyalty in a web based financial climate. 
The sector distinguished a couple of factors that 
could influence client service, including service 
quality, conversational banking, web design and 
content, security, protection, comfort, and speed. 
The development in Web clients has supplemented 
banks’ change to a computerized plan of action. The 
clarification of why and how web based banking 
has flourished incorporates the way that there are 
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consistently more individuals in India utilizing the 
web. Everywhere, it is something very similar. There 
are various computerized touchpoints with internet 
banking services. By associating these, the internet 
banking organization will actually want to see the 
client from all points and connection their monetary 
exercises. A general point of view will likewise 
permit internet banking suppliers to dig information 
for customized reports that let clients pursue 
monetarily informed choices. Brokers can now 
commit their complete focus to building significant 
client connections because of computerization. In 
the banking sector, giving magnificent client service 
is critical on the grounds that it causes clients to feel 
esteemed, makes it more straightforward to address 
their issues, and lifts client maintenance overall.

Analysis Part of the Study
 Totally 200 online banking users have been 
selected randomly from various parts of Salem 
district as respondents for the present study.  
The summarized results of analyses were discussed 
below in the table and inferences form:

Table 1 Demographic Profile of the Respondents

Factors Variables
No. of 

Respondents
% to the 

Total

Gender
Male 100 50 %
Female 100 50 %

Total 200 100 %

Age

Below  
30 years

65 32.5 %

31 – 45
years

48 24 %

46 – 60 
years

42 21 %

Above 
60 years

45 22.5 %

Total 200 100 %

Marital 
Status

Married 120 60 %
Unmarried 80 40 %

Total 200 100 %

Educational 
Qualification

Up to HSC 20 10 %
Under 
Graduation

62 31 %

Post 
Graduation

49 24.5 %

Professional 
Courses

39 19.5 %

Others 30 15 %
Total 200 100 %

Occupation

Private 
Employee

94 47 %

Government 
Employee

35 17.5 %

Self-
Business

45 22.5 %

Others 26 13 %

Total 200 100 %

Monthly 
Income

Below Rs. 
15,000

78 39 %

Rs. 15,001 
– Rs.
 30,000

63 31.5 %

Rs. 30,001 
– Rs. 
45,000

37 18.5 %

Above Rs. 
45,000

22 11 %

Total 200 100 %
Source: Primary data
 It is inferred from table 2, the maximum of the 
respondents are equal in between highly satisfied, 
satisfied and neutral but according to the mean score 
the statement ‘Online banking maintains precise 
transaction records’ secured top score.

Table 3 Analysis on the Association between Socio-demographic Profile of the Respondents and 
Various Factors determining Satisfaction Level of the Respondents 

Statements HS S N DS HDS Mean S.D.
Services based on what the client wants and needs 18% 37% 21% 18% 6% 3.12 0.1128
Online banking maintains precise transaction records 24% 35% 20% 11% 8% 3.20 0.0289
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It offers privacy and data security 35% 20% 30% 13% 2% 2.98 0.2233
The online banking portal’s information is simple to find 
and its instructions are understandable

28% 36% 18% 20% 4% 2.89 0.1892

Online banking provides the necessary information 28% 30% 27% 11% 4% 3.05 0.2678
Transaction processes are clear-cut and easy to 
understand

29% 27% 34% 7% 3% 2.88 0.0347

Bank understanding of the services and their advantages 30% 34% 28% 6% 2% 3.06 0.2178
Utilising online banking services has a reasonable cost 25% 31% 35% 5% 4% 2.98 0.1794
Online banking’s procedure for handling complaints 32% 28% 25% 10% 5% 3.11 0.0986
The bank follows through on its promises to provide a 
service by a certain date

39% 26% 34% 8% 3% 3.01 0.0746

Source: Primary data (HS – Highly Satisfied; S – Satisfied; N – Neutral; DS – Dissatisfied and HDS – Highly 
Dissatisfied)

Table 3 Analysis on the Association between 
Socio-demographic Profile of the Respondents 
and Various Factors determining Satisfaction 

Level of the Respondents 
Factors 

determining
Significance 
@ 5% Level

P-value Result

Awareness of 
online banking 
service

0.05 0.13
Not 

Associated

Security and 
safety

0.05 0.03 Associated

Knowledge and 
quality of online 
banking

0.05 0.06
Not 

Associated

Level of 
self-efficacy

0.05 0.05 Associated

Cost and time 
in using online 
banking

0.05 0.01 Associated

Perception of 
users

0.05 0.03 Associated

Adoption 
intention

0.05 0.72
Not 

Associated

Trust worthiness 0.05 0.02 Associated

Source: Primary data
 It is explored from the table 3, out of all the 
demographic factors (gender, age, marital status, 
educational qualification, occupation and monthly 
income) the factors ‘safety and security’, ‘level 
of self-efficacy’, ‘cost and time in using online 
banking’ and ‘trustworthiness’ which determines the 
satisfaction level of the respondents are associated. 
Rest of the factors are not associated with the 
demographic profile of the respondents.

 It is found from ranking analysis of table 4, the 
problem ‘high likelihood of misconduct’ secured 
first rank, and the problems ‘online banking habits 
changing’, ‘absence of a personal connection’, 
‘expensive service fees’, ‘poor customer 
comprehension’, ‘possibility of spending too much’, 
‘security concerns’, ‘insufficient technical expertise’, 
‘network obstacles’ and ‘internet spread’ secured 
second, third, fourth, fifth, sixth, seventh, eighth, 
ninth and tenth ranks respectively.

Table 4 Garratt Ranking Analysis on the 
Problems associated with Online Banking 

Services
Problems Garratt Score Ranking

Security concerns 1125 7
Online banking habits 
changing

1653 2

Insufficient technical 
expertise

987 8

Absence of a personal 
connection

1389 3

Network obstacles 936 9
High likelihood of 
misconduct

1725 1

Poor customer 
comprehension

1197 5

Internet spread 856 10
Expensive service fees 1203 4
Possibility of spending 
too much

1146 6

Sources: Primary data



http://www.shanlaxjournals.com28

ComFin Research

Discussion and Recommendations
 Spryness is fundamental for associations going 
through computerized change to adjust to a business 
and innovation climate that is evolving rapidly. It is 
a higher priority than any time in recent memory to 
measure up to hierarchical assumptions with a solid 
computerized mentality upheld by development. 
Business greatness later on will rely intensely upon 
empowering associations to detect, learn, answer, 
and develop like a living life form. This is being 
achieved by a complete however particular set-up 
of services. Live Endeavor is making associated 
associations that are enhancing together for the 
future by giving associations the apparatuses they 
need for basic choices quickly at scale, valuable 
information through constant arrangements, 
whenever/anyplace information, and top to bottom 
information deceivability across capabilities.
 Individuals are tolerating innovation as the times 
change. The development is as yet being hampered 
by critical perceptual obstructing. Banks ought to 
follow RBI guidelines and deal services as per the 
guidelines, which are right now not being finished. 
While the client should get quick service, the bank 
official ought not be hesitant to offer wiped out units 
the conveniences expected by RBI guidelines. As 
an ever increasing number of banks prevail with 
regards to giving standard services, customized 
banking ought to get more consideration. Giving 
ATM inclusion in country towns so occupants there 
can likewise get to better services.

Conclusion
 At the micro level, progress was worked with 
by the appearance of new computerized investment 
from other monetary elements. Indian banking is 
filling in as a “model banking representing things to 
come,” preparing for the reception of QR codes and 
UPI installments. The administration of information 
and loaning both need to utilize this methodology. 
India is encountering an adjustment of banking 
and monetary innovation that is being driven by 
an unbelievable ability pool. Advancement in 
computerized financial will open up new vistas for 
client consideration on the off chance that there is a 
disposition of adaptability, synchronous exertion with 
respect to the public authority, and close checking 

by the RBI. The fate of computerized banking shows 
up brilliant and promising with the foundation of the 
advanced financial unit, a negligible center point of 
advanced framework giving banking services, and 
the arranged consideration of the metaverse in web 
based saving money with its colossal potential.
 The present modern data innovation 
fundamentally affects how monetary services 
will develop from now on. The banking sector is 
generally altogether affected, contrasted with other 
monetary supplier gatherings. More thought should 
be given to e-banking protection from fake exercises 
because of expanded utilization of versatile services 
and the web as an extra method for appropriation for 
banking exchanges and global exchanging. There 
have been many changes in basically every part of 
life because of the development and progression that 
are being found in Information and Communication 
Technology (ICT). It has appeared as web based 
banking in the banking sector, which is presently 
replacing the traditional financial framework. 
Various benefits of web based banking permit banks 
to expand their upper hand over rivals while likewise 
enhancing clients’ fulfillment through greater service 
contributions.
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