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Abstract 
The climate advocacy examined to the society support, the suspect use of resources 
and the actions to address climate change in the public communities, on public or 
private sector such as policy writing.
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Health Issue, Climate Ethics.

Introduction 
	 The health management announced by the climate advocacy. 
Similarly, related to the UNFCCC & WHO.  The government should 
give good tablets. There is no business detail by the health issue. 
Some ethics will be happen to the change management. To protects 
the poor people and issue good efficient tablets to them.

Review of Literature 
	 Water infrastructure basically should not be clean and clear.  
A lot of moisture is available. The village people used more things 
drinking water, wash the clothes, bath the human beings and animals 
in the same pond (Stantruff et.al 2011)1st  The natural resources of 
crop should be cultivated . We don’t use the pesticides medicine in 
the field (Archer et.al 2003) 2nd.  

Food & Nutrition Climate Change
	 Now a day the youngster likes to eat delicious fast food but in 
the fast foods is not good for health.  Most of the women’s face 
the struggle for infertility, cancer etc. we have to change the natural 
foods. The natural foods are best way for all the virus infection but 
cure slowly. It stands for a long time. 

Resilience Climate 
	 Recent instant, In Chennai people suffers floods because of water. 
They build the home in the lake phase. So, they are suffering a lot of 
foods, shelter and privacy. The governments arrange the government 
school to live.

Climate ethics
	 The climate ethics means corporate ethics. The climate ethics is an 
ancient field. It concentrates that specific position relatable to sustain 
climate policy.
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Data Interpretation & Data Analysis
Table 1

SI.No Personal Health and Safety Number of Respondent
1 Agree 10
2 Strongly Agree 40
3 Neither Agree or Disagree 20
4 Disagree 15
5 Strongly Disagree 15

Total 100
			   Source: Primary Survey

 

Figure 1

Table 2
SI.No Threats to Pose Our Family Number of Respondent

1 Completely Agree 35
2 Somewhat Agree 15
3 Neutral 10
4 Completely Disagree 10
5 Somewhat Disagree 30

Total 100

Figure 2
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 Table 2
SI.No Heard About Climate Change Number of Respondent

1 Internet 40
2 Radio 25
3 Government agencies/ information 15
4 Public libraries 20

Total 100

 

Findings 
•	 	40% of the respondents are strongly agree given by the personal health and safety.
•	 	40% of the respondents are hearing the information by the Internet protocol.
•	 	30% of the respondents are strongly disagreeing by the threats to pose our family members.

Conclusions 
	 Everyone use the cotton dress avoid syndic clothes. We have to save our environment for our 
future generation. 

Results 
	 Adults are using organic products. Most of the peoples concentrate agriculture base. Avoid the 
plastic things.
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