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Abstract

The accessibility of organic items is vital for the development of natural cultivating within
the nation. To move forward natural farming in India, we have to be create improved
showcasing framework. This paper looks at how individuals in Disintegrate city see
natural products and their promoting. The comes about appear that most individuals,
especially in urban areas, favor natural nourishment. In any case, promoting of natural
items is powerless in this region. In spite of the fact that the request for natural items is
developing, the supply is exceptionally moo. A few reasons for this incorporate a need
of natural agriculturists, inadequately showcase facilities, few stores offering natural
items, and need of mindfulness. In the event that agriculturists and the government pay
more consideration to natural farming, it’ll be less demanding to move forward the
showcasing framework in Tamil Nadu.
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Introduction

Organic cultivate era and business has risen as an basic section in
our country as in another parts of the making global, and is seen as an
basic methodology of empowering attainable change. The progression
of common agribusiness in India is tolerating extending thought among
the farmer/ Producers, processors, merchant, exporters and customers.
Over the past decade utilization plans of client will be modify
especially in food utilization since all customer to eat common food
since of the acknowledgment is to eat the characteristic food is sweet
for prosperity and it’s creates with utilize of normal manual and utilize
common resource, so buyer conduct will be move to characteristic food
thing, and quality and security in food draw in customer intrigued in
characteristic food that’s free from pesticides and chemical buildups.
Organic agricultural trade is driven by the goal of delivering wholesome
and high-quality food without relying on synthetic chemicals. As a
result, sustainable farming not only preserves the ecosystem but also
enhances public well-being, offering substantial advantages to both
economic growth and the social fabric of rural communities. Consumer
interest and public awareness of naturally cultivated food have surged,
particularly in developed nations, in response to growing concerns
about food safety.
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Human success and the environment. The normal food exhibit has created ceaselessly over the
past decade, but, the total share of natural nourishment is still small compared with the complete
food grandstand. In fact in countries with created characteristic fragments such as Switzerland,
Austria and Denmark, common food utilization is barely more than 5 per cent of include up to food
utilization.

Aim of the Study

* To obtain it how fulfilled clients are with natural items.

* To discover out what variables impact clients to purchase natural items.
* To memorize what clients think approximately natural items.

* To check where clients get their data approximately natural items

Scope of the Study

Normal nourishment propels a strong alter between individuals, other living life shapes, and
nature. It as well evades made added substances and makes a contrast keep up the characteristic
quality of food. This expects the mishandle of damaging fixings, ensuring more better prosperity.
. This think about points to get it shopper states of mind toward natural nourishment and whether
it can impact their behavior. The reason for this think about is that natural concern can as it were
come from well-informed individuals who get it their rights to a sound life and environment. In any
case, some time recently changing behavior, it’s vital to evaluate buyers’ current mindfulness and
information. In this manner, the consider will center on buyers attitudes, perceptions, readiness to
pay for natural food, and their deliberate to buy natural nourishment.

Statement of the Problem

This study is undertaken to explore the challenges associated with the use of synthetic products,
particularly chemical-based fertilizers, which are employed to enhance agricultural yields. In
today’s world, there is a growing demand for innovation and transformation, leading consumers to
recognize the risks linked to harmful substances. As awareness increases, individuals have shifted
towards purchasing and incorporating organic alternatives into their daily consumption. Businesses
have also shown interest in the beneficial effects on society, prompting this specific research to be
conducted.

Methodology of the Problem
Strategy alludes to the consider of techniques from which prepared to urge information. It is one
of the coherent ways of handling issues.

Sources of Information
The study utilized both basic and auxiliary information. Information was collected from 100
customers employing a survey.

Sample and Measure

The think about based on essential data. The essential data had collected from chosen shoppers
on Straightforward Irregular inspecting procedures and Retail outlets of Natural things, Natural
Things Showcasing Organizations.

Tools Utilized
Simple Percentage Analysis is utilized within the think about for the reason of examination.
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Tools for Examination

The Following statistical tools were used in this study.

* Simple percentage Analysis

e Chi-square Analysis.

e Average ranking analysis

Limitations of the Study
» The consider was conducted as it were within the Dissolve range, so the comes about may
not apply to other places.

* The test measure is small compared to the entire populace.

* The study was constrained by the capacities and eagerness of the respondents to reply the

questions accurately.

Analysis and Interpretation of Data

S.No Source Factors No. of Respondents % Total
Sexual Men 31 31 .
I Orientation Women 69 69 100%
Up to 20 years 24 24
) Classification of | 21 to 30 years 36 36 100%
Age Gather 31 to 40 years 19 19 °
Above 40 years 21 21
Below Rs 10000 18 18
Rs 10001 to 20000 32 32
3 Salary > 2 100%
Rs 20001 to 40000 32 32
Above RS. 40001 18 18
Television 22 22
Newspaper 26 26
Source of Aware- - N
4 Magazine 15 15 [ 100%
ness .
F rlegds and 37 37
relatives
Fruits 17 17
Vegetables 70 70
5 | Type of Products | Medicine 05 05 100%
Grocery 05 05
Others 03 03
Protect Environment 28 28
R " Prefer taste 19 19
6 | NeasontoPreler ey al reason 07 07 | 100%
the product -
Quality of product 17 17
Protect health 29 29
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Good 26 26
Opinion about | Very good 44 44

7 usage of the | Neutral 30 30 100%
product Bad 00 00
Very bad 00 00
Satisfied 39 39
Satisfaction | Highly satisfied 21 21

8 Level Towards | Neutral 34 34 100%
Organic Products | Dissatisfied 03 03
Highly dissatisfied 02 02
Supermarket 43 43
Availability of | Organic store 27 27

100%
the Product Producer 10 10
Other 20 20
Several time 16 16

10 Purchasing Or- Weekly once 58 58 100%
ganic Product | Monthly once 20 20
Sometimes in a year 06 06

» Larger part 69% of the buyers are women.
» Larger part 36% of the buyers are their age gather from 21to 30 years”.
» Larger part 64% of the buyers comes under salary utilized category.

» Larger part 37% of the buyers came to know the item through friends and relatives.
» Larger part 70% of the mare using vegetables.
» Larger part 29% of the buyers prefer for protection health.
» Larger part 44% of the buyers have good opinion regarding the organic nourishment.
» Larger part 39% of the buyers were satisfied with the organic nourishment.

» Larger part 43% of the buyers purchase organic food from super market.
» Among respondents 58% of the buyers purchase organic nourishment once in a week.

Testing of Hypothesis
Chi-Square Test

Null Hypothesis: There’s no noteworthy relationship between month to month pay and sort of

natural items.

Null Hypothesis: There’s no critical relationship between sex and conclusion of natural items.

Variables Calculate | Degree of | Table | Accepted/ Level of
Value Freedom | Value | Rejected | Significance
Monthly income and type | = 12 21.0 | Rejected 5%
of Organic products.
Gender anq opinion of the 49 4 9.49 Rejected 50,
organic product.

http://www.shanlaxjournals.com

175




Al For Business Transformation: Exploring Innovations in Banking, Insurance, Marketing and Management

Interpretation

The computed chi-square value exceeds the critical table value at a 5% significance level, leading
to the rejection of the null hypothesis. This confirms a correlation between monthly income and
preference for organic products.

Similarly, the derived chi-square statistic surpasses the threshold at the 5% significance level,
resulting in the dismissal of the null assumption. Consequently, a connection exists between gender
and perception of organic goods.

Average Ranking Analysis
Ranking Factors Influence to Choose Organic Food Products.

—
3| 5 1812|212 15|8 =] 2 |2
Factors S| = f% E = E = e E E g s
x| 2 [2|=[L[E|5|<
9 8 7 6 151413 2]1
Quality 6 8 14181 9 |11 [13|13]100[4.56| 9
Score 54 |64 56 |84 [90]36(33]26]13]456
Quantity 10 | 8 15 | 1010121212 |11 ]100[4.88]| 7
Score 90 | 64 | 105 [ 60 (5048|3624 11488
Price 12 | 10 12 [10] 819 |12]12]15]100|4.83] 8
Score 1081 80| 84 |60 4036362415483
Availability 12 | 10 10 |11 {1113 ]11 12| 10]100[4.98] 6
Score 1081 80| 70 |66 5552332410498
Taste of the Product 6 12 17 131121 9 |10[10]11]100]5.04] 4
Score 54 96| 119 |78 | 6036 [30]20] 11 |504
Health Maintenance 15 8 8 15113113 ]110]10| 8 [100|5.20] 3
Score 135164 56 [|90]65]5230([20] 8 [520
Package 9 12 11 12101151210 9 | 100|5.01| 5
Score 81 [ 96| 77 | 7215060 (36]20] 9 [501
Suitable for Children 17 | 18 8 101011 )10 8 | 8 |100]|5.61] 1
Score 153 1144 56 |60 50|44 (30|16 8 [561
Advertisement 13 | 18 10 7 11311311 [10| 5 |100(|5.48] 2
Score 117 | 144] 70 42165523320 5 |548

The over table uncovers that the respondents have doled out to begin with rank to reasonable
for children, second is belongs to advertisement, third is list wellbeing, fourth is classify to taste,
fifth is tabulate to bundle, sixth is graded to accessibility, seventh is codify to amount, eighth is
positioned to cost, after ninth is categorized to quality.

Findings
» There’s a critical relationship between month to month wage and Sorts of natural nourishment
products.
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» There’s no relationship between sexual orientation and conclusion level of natural nourishment
items.
» Larger part of respondents, positioned to begin with to quality of the items.

Proposals

Recommendations

* The Creation of mindfulness of natural items is essential among shoppers.

* Supported advancement in item highlights would lead to extend in utilization of natural
nourishment items.

* Allotment of isolated offers for natural nourishment items in departmental stores.

* To open more number of natural stores.

* Situating natural nourishment items by impacting shopper convictions approximately the
benefits they determine on expending.

Conclusion

Our country has a lot of untapped potential for growth in organic agriculture. With the government
working to improve regulations and raise awareness among local buyers about organic products,
the development of organic farming can speed up. The government is also supporting farmers in
growing organic produce. Buyer behavior plays a key role when buying products, not just organic
ones. Currently, there is a limited supply of organic products and stores, but the demand is high.
To meet this demand, farmers, along with the government, should focus on increasing organic
production, improving packaging, quality, and the market system. This will not as it were offer
assistance progress farmers’ living benchmarks but moreover advantage the environment and the
government. The number of natural item dealers is additionally expanding. Marketers of organic
nourishment got to be imaginative and flexible to keep up with the changing buying propensities of
urban customers within the natural nourishment advertise.
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