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Abstract
The study examines the differences in the attitude of Indian and Omani Undergraduate Business 
Studies students towards business ethics about gender, parents’ occupation, and nationality. 
The pre-validated scale of Attitudes towards Business Ethics Questionnaire (ATBEQ) has been 
used as a measurement instrument. The primary data has been collected from 237 respondents 
using the convenience sampling technique. Factor analysis revealed seven factors consisting of 
21 variables. The study found significant differences in attitudes towards business ethics about 
gender, nationality, and parents’ occupation. 
Keywords: Business Ethics, ATBEQ, Business Students, Attitudes, India and Oman

Introduction
	 Business ethics in recent times has gained strategic significance for 
business (Rossouw, 2004). Corporate scandals involving Corporate giants like 
Enron and Worldcom have invited the world’s attention towards the pressing 
need to adhere to the ethical behavior of firms. According to the findings 
of a corporate survey conducted in 2012 by Labaton Suchrow LLP, it was 
found that about one-fourth of executives studied believed that breaking the 
rules was mandatory to achieve success. About a third accepted that it was 
necessary to violate rules to gain compensation plans, and 16 % were ready 
to commit insider trading if they wouldn’t be caught. According to Bageac et 
al. (2011) and Sims & Gegez (2004), integration of ethical business practices 
across diverse cultural contexts has become a challenge due to the global 
expansion of international firms. Differences of opinion exist among people 
that ethics cannot be combined with business as it does not accrue profits to 
the businesses.
	 They believe that the benefits and chances offered by the business 
environment cannot be capitalized by a perfectly ethical company. The 
convergence of diverse business practices across different cultural contexts 
resulting from globalization could further catalyze conflicts of ethical 
judgments. The neglect of business ethics constitutes a high-risk behavior 
that can cost companies dearly in terms of both reputational and financial 
damage. However, there is a growing interest in business ethics, as a strategic 
component lies in the perceived benefit to the stakeholders from the ethical 
conduct of the business (Freeman, 1999; Frederick, Post and Davix, 1992; 
Donaldson and Preston, 1995; Carroll and Shabana, 2010).
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	 Cultural differences also have an impact on 
the attitudes of people towards business ethics 
(Ahmed et al., 2003). It has been observed in the 
study conducted by (Sigma-Mugan et al. 2005) that 
complex interactions among variables like gender, 
cultural background, and educational level are 
responsible for making ethical judgments. Gill’s 
(2009) study proved that females are believed to 
be more ethical than men. Students of business 
management schools will eventually be managers 
(Felton and Sims, 2005). As a result, business ethics 
has found a significant place in the curriculum of 
top business management schools. The present 
study focuses on the need to learn the attitude and 
orientation of business management student’s 
towards business ethics in different geographic and 
cultural arenas, especially when they will be taking 
over management positions shortly. Therefore, 
educational institutions should proactively involve 
in shaping the ethical behavior of their graduates.
	 The present study has been conducted on 
undergraduate business management students 
from Hyderabad city of India and Muscat, the 
capital city of the Sultanate of Oman. These papers 
study business ethics across two culturally and 
institutionally diverse countries based on ethical 
perceptions, judgments, and moral philosophies.

Review of Literature
	 The ATBEQ questionnaire by Preble & Reichel 
(1988) consisted of thirty statements on Likert’s five-
point scale from “Strongly Disagree” to “Strongly 
Agree.” The scale ranging from 1 to 5. “Business 
ethics refers to a study of situations, actions and 
decisions related to business which primarily intends 
to address issues which are either appropriate or 
inappropriate in nature” (Crane and Matten,2007). 
However, according to Preble and Reichel (1988), 
business ethics is an individual assessment based on-
premises made up of different philosophies. 
	 A comparison of undergraduate business student 
samples from the United States of America and Israel 
revealed that Americans were less apprehensive than 
students from Israel. Significant differences, and a 
considerable number of similarities, were found 
among the samples from both the countries. Both 
groups revealed fairly high moral standards (Preble 
and Reichel, 1988).

	 Small (1992), in his study of 179 business students 
from Western Australia, concluded that the students 
from the United States of America, Israel and 
Western Australia shared common views concerning 
business ethics and added that the business practices 
and perception towards ethics in businesses are 
related throughout the Western world.
	 Ruegger and Kind (1992), through their study, 
intended to test the impact of gender and age on 
the business ethics of the students. Their findings 
revealed that gender has a significant role to play 
on the attitude towards business ethics, as females 
exhibited possessing higher ethics values compared 
to males. 
	 Kum-Lung and Teck-Chai (2010), to study the 
influence of level of education, sex and religion 
on attitude towards business ethics studied 130 
undergraduate business studies belonging to a private 
university in Malaysia. Intrapersonal religiosity 
strongly indicated an important determinant 
to attitude towards business ethics; however, 
interpersonal religiosity did not show any such 
indication. The difference in gender exhibited no 
significant impact on the attitude towards business 
ethics. However, level of education was found to 
have considerable effect on the attitude towards 
business ethics.
	 Ford and Richardson (1994) through their meta-
analysis of fourteen studies on attitude towards 
business ethics, found female’s to be more ethical 
than males in seven studies, however, in the remaining 
seven studies no significant differences were found 
among the genders in their ethical behavior. 
	 The meta-analysis of 47 studies conducted by 
Borkowski and Ugras (1998) to study the difference 
in males and females attitude towards ethical 
behavior concluded 49% significant differences 
between males and females, 34% displayed no 
significance, and 17% gave mixed results.
	 Sauerbrey (2010) conducted a study on business 
students comprising of 606 German students, 451 
American students, and 214 Danish students revealed 
that students were against the idea that ends justify 
the means for profits in running businesses. German 
and American students displayed higher ethical 
inclination due to their course in business ethics.
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	 A study by Miesing and Preble (1985) found 
older and veteran people displayed higher ethical 
values compared to students.
	 Lin compared the data collected from Taiwanese 
undergraduate business and engineering students 
with the student samples of American and Israel 
students from the study of Preble and Reichel (1988) 
and Australian students from the sample of Small 
(1992). The findings revealed significant similarities 
as well as significant differences among the student 
samples. American, Israel, Australian, and South 
African student samples from previous studies were 
compared with student samples from Turkey by Sims 
and Gegez (2004) and found significant differences 
and similar views towards business ethics.
	 Bageac, Furrer and Reynaud’s (2010) study 
intended to understand the difference in acuity of 
French and Romanian management students towards 
business ethics. Their research was aimed to test the 
theory by making use of the confirmatory approach.

Need for the Study and Research Gap
	 The above section reveals the existence of a large 
amount of literature on the area under discussion 
on student’s attitudes towards business ethics. 
However, no study has been undertaken to compare 
the undergraduate business management students of 
India and Oman. According to the National Centre 
for Statistics and Information (2018), there are 
654,812 Indians living and working in Oman. With 
Oman being one of the top destinations of the Indian 
diaspora, it would be interesting to note if Indians 
and Omanis attitude towards business ethics is the 
same or will have any variations.

Objective
	 To study the attitude towards business ethics 
of Indian and Omani undergraduate students of 
business studies. 

Hypotheses Of The Study
	 H1: There is a significant difference between 
male and female students in terms of attitude towards 
business ethics. 
	 H2: There is a significant difference between 
Indian and Omani student samples regarding attitude 
towards business ethics. 

	 H3: There is a significant difference between 
students with parents belonging to business and 
salaried backgrounds in terms of attitude towards 
business ethics. 

Research Design
	 The study used the exploratory research design 
as it explores and compares the attitude towards 
Business Ethics of Omani undergraduate business 
students studying in college run by the Ministry of 
Manpower in Muscat, Sultanate of Oman, and Indian 
undergraduate business students from a Business 
Management college situation in Hyderabad, State 
of Telangana, India.
	 The study was confined to the Ministry of 
Manpower sponsored college from the capital city of 
Sultanate of Oman and private business management 
college from Hyderabad, India.
	 A convenience sampling technique has been used 
to collect primary data from the target respondents. 
The primary data had been collected from 237 
respondents. 

Table 1: Socio-Demographic Characteristics of 
the Respondents

S. No. Characteristic Count %
1 Gender

Female 119 50.2
Male 118 49.8

2 Age
18 -20 97 40.9
21-23 112 47.3
24-26 27 11.4
27-29 1 0.4
Above 29 0 0

3 Nationality
Omani 115 48.5
Indian 122 51.5

4 Parents Occupation
Business 144 60.3
Service 93 39.4

	 Table 1 shows the sociodemographic 
characteristics of the study population. The gender 
distribution of the respondents was almost equal. 
The majority of the students (89.2%) were below 24 
years of age. The representation of Indian students 
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was slightly more (51.5%) compared to the Omani 
students. A little less than two thirds (60.3%) of the 
students came from a business background. 

Tests for reliability and adequacy of sample size
	 Thirty items of the questionnaire were tested for 

reliability using Cronbach’s alpha coefficient, which 
was 0.78. Furthermore, KMO and Barlett’s Test of 
Sphericity conducted revealed 0.741, suggesting the 
sample size was adequate for the study.

Table 2: Communalities
No. Statements Initial Extraction

1 Business only means to make money, without any moral considerations 1 0.605
2 A successful businessman does not have to worry about morals 1 0.689
3 Moral values are part of all business activities 1 0.535
4 Law and morals are same 1 0.535
5 Business ethics are adjustments between expectations and behaviour 1 0.65
6 Business decisions are based on monetary gains and not morals 1 0.632
7 Moral values have no place in business 1 0.718
8 Public opinion that "all businessmen are more or less unethical" is not true 1 0.63
9 Business ethics is a public relations concept only 1 0.625
10 Business practices have not changed over the ages 1 0.477
11 Competitiveness and profitability are not connected 1 0.615
12 Free economy is good for the society, so competition must not be prevented. 1 0.469
13 In car insurance we try to get maximum claim, irrespective of actual damage 1 0.454
14 While shopping it is alright to change the price tags 1 0.631
15 Employee's can take office supplies for personal use, as the organisation can affort it 1 0.681
16 Taking sick leave is an employee right, even if not sick. 1 0.577
17 Our salary should be determined on demand and supply principle. 1 0.654
18 Shareholders are interested in maximum returns on their investment only 1 0.586

19
An employee is unrealistic if he says "I will be rewarded for my honest work, while 
others progress faster through unfair means.

1 0.604

20 All business decisions are based on profitability only, otherwise they are waste of time 1 0.535
21 By raising the price of a product and marking it "on sale" is a good business strategy. 1 0.674
22 Businessmen can't afford to get stuck due to ideals. 1 0.561
23 Everything is fair in business 1 0.495
24 Business world has its own rules 1 0.556
25 A good business person is a successful business person 1 0.55
26 Truth and personal responsibility is better than unconditional love and belongingness 1 0.616
27 True morality lies in Self interest. 1 0.554
28  Self-sacrifice is immoral 1 0.719
29 A person can be judged through his work and dedication 1 0.664
30 One should not consume more than one produces 1 0.622

	 In Table 2, the communalities for 26 items are 
above ranged between (0.5-0.72) and communalities 
for 4 items ranged between (0.454 -0.495). A value 
above 0.5 is considered to be ideal. However, 
communality value (<0.5) is found to be contributing 

to a well-defined factor, though loading is low.
	 The extraction value tells us the proportion of 
variance of each variable that can be explained by 
the factors. 
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Table 3: Scree Plot

	 The scree plot revealed seven meaningful factors 
with an eigen value of 1.0 and above.
	 The Principal Component Analysis indicated 
seven uncorrelated variables with an Eigen value of 
1.0 or greater. The seven factors accounted for 55% 
of the discrepancy seen in the responses where a 
higher cumulative contribution would have been a 
stronger result.
	 The Promax factor analysis was conducted for 
seven factors. The Promax factor analysis rendered 
an improved model by associating each variable 
strongly with one or a few factors and having each 
factor comprised of a small number of variables. The 
factor analysis with only 21 variables contributing 
meaningfully to the seven factors. 

Table 4: Pattern Matrix
Factor Variable Loading

1

Business decisions are based 
on monetary gains and not 
morals

0.773

Moral values have no place in 
business

0.728

Business only means to make 
money, without any moral 
considerations

0.693

A successful businessman 
does not have to worry about 
morals.

0.682

Moral values are part of all 
business activities

-0.519

Everything is fair in business 0.512

2

Business ethics is a public 
relations concept only

0.832

In car insurance we try to get 
maximum claim, irrespective 
of actual damage

0.568

While shopping it is alright to 
change the price tags

0.545

3

Truth and personal 
responsibility is better than 
unconditional love and 
belongingness

0.799

Self-sacrifice is immoral 0.653
One should not consume more 
than one produces

0.402

4

Businessmen can't afford to get 
stuck due to ideals.

0.808

Taking sick leave is an 
employee right, even if not 
sick.

0.635

An employee is unrealistic if 
he says "I will be rewarded for 
my honest work, while others 
progress faster through unfair 
means.

0.599

5

Competitiveness and 
profitability are not connected

0.698

Business world has its own 
rules

-0.609

6

Shareholders are interested 
in maximum returns on their 
investment only

0.773

Laws and Morals are the same. -0.444

7

By raising the price of a 
product and marking it "on 
sale" is a good business 
strategy.

0.828

True morality lies in self-
interest.

0.600

	 The ATBEQ items were rated on a 5 point Likert 
scale. The demographic variables were gender, 
parent’s occupation and nationality and the sample 
size was limited to the undergraduate students 
of business studies department from India and 
Oman. The sample was considered as the students 
were the most capable of differentiating between 
accepting wisdom between ethics and morality, 
comprehending the intricate structures of business 
life. A factor analysis of the questionnaire indicated 
seven factors and the comparisons were conducted 
on factors emerged through factor analysis.
	 Different studies established no assured 
relationship between female and male students and 
their attitude towards ethical behavior (Burkowki 
and Urgas, 1992; Miesling and Preble, 1985; Betz 
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et. al, 1989; Kum Lung and Tech Chai, 2010; 
Ruegger and King, 1992). Thus, we hypothesize:
	 H1: There is significant difference 
between male and female student samples 
in terms of attitude towards business ethics.
	 The mean values of male students from Table 
5 for all factors except factor 6 are higher than 
female students indicating that males possess 
higher ethical values compared to females.   The 
mean value (7.91) of factor 6 for female sample is 
higher than the mean value (7.46) for male sample.

Table 5: Two-Sample T-test for Gender
Gender n Mean Std. Dev Std. Error 

Factor 1
Female 119 12.99 3.007 .276
Male 118 13.53 2.617 .241

Factor 2
Female 119 5.03 .991 .091
Male 118 5.19 .960 .088

Factor 3
Female 119 7.02 1.896 .174
Male 118 7.09 1.541 .142

Factor 4
Female 119 5.10 1.053 .097
Male 118 5.18 1.099 .101

Factor 5
Female 119 6.88 1.723 .158
Male 118 7.03 1.739 .160

Factor 6
Female 119 7.91 1.636 .150
Male 118 7.46 1.471 .135

Factor 7
Female 119 5.14 1.404 .129
Male 118 5.19 1.261 .116

	 Table 6 indicates that except for factor 6, all 
other factors show no difference in business ethics 
among male and female students of India and Oman. 
The p-value (0.027) of factor 6 is lesser than 0.05, 
indicating accepting alternate hypothesis, thereby 
accepting H1, indicating a difference of attitude 
towards business ethics exists among the genders. 
However, the findings of the current study contradict 
with findings of Ruegger and Kind (1992) and Ford 
and Richardson (1994), which claimed females 
exhibited higher ethical values than males. The 
current study does not conform with Kum-Lung and 
Teck-Chai (2010) that no relationship exists between 
gender and their ethical orientation. Borkowski 
and Ugras (1998) concluded 49% of significant 
differences in males’ and females’ attitudes towards 
ethical behavior, 34% not significant and 17% were 
found to be inconclusive.
	 The two statements which comprise of factor 6, 
i.e., Shareholders are interested in maximum returns 
on their investment only and laws and morals cite 
no significant difference between male and female 
sample.

Table 6: Independent Sample T
Levene's Test 
for Equality 
of Variances

Levene’s Test for Equality of Variances

F Sig. t df
Sig. 

(2-tailed)
Mean 

Difference

Std. 
Error 
Diff.

95% 
Confidence 

Interval 
of the 

Difference
Lower Upper

Factor 
1

Equal 
variances 
assumed

0.969 0.326 -1.480 235 0.140 -0.542 0.366 -1.264 0.179

Equal 
variances 
not assumed

  -1.481 231.118 0.140 -0.542 0.366 -1.264 0.179
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Factor 
2

Equal 
variances 
assumed

0.048 0.828 -1.206 235 0.229 -0.153 0.127 -0.403 0.097

Equal 
variances 
not assumed

  -1.206 234.877 0.229 -0.153 0.127 -0.403 0.097

Factor 
3

Equal 
variances 
assumed

5.295 0.022 -0.340 235 0.734 -0.076 0.225 -0.519 0.366

Equal 
variances 
not assumed

  -0.341 226.340 0.734 -0.076 0.224 -0.518 0.366

Factor 
4

Equal 
variances 
assumed

1.291 0.257 -0.552 235 0.582 -0.077 0.140 -0.353 0.198

Equal 
variances not 
assumed

  -0.552 234.385 0.582 -0.077 0.140 -0.353 0.198

Factor 
5

Equal 
variances 
assumed

0.005 0.942 -0.674 235 0.501 -0.152 0.225 -0.595 0.292

Equal 
variances not 
assumed

  -0.674 234.926 0.501 -0.152 0.225 -0.595 0.292

Factor 
6

Equal 
variances 
assumed

0.731 0.393 2.225 235 0.027 0.450 0.202 0.052 0.848

Equal 
variances not 
assumed

  2.226 232.787 0.027 0.450 0.202 0.052 0.848

Factor 
7

Equal 
variances 
assumed

1.614 0.205 -0.252 235 0.801 -0.044 0.173 -0.384 0.297

Equal 
variances not 
assumed

  -0.252 232.914 0.801 -0.044 0.173 -0.384 0.297

	 H2: There is a significant difference between 
the population means of Omani and Indian students 
regarding attitude towards business ethics.
	 Table 7: Two-Sample T-test for Nationality

Nationality n Mean Std. Dev. Std. Error
Factor 1

Omani 115 13.25 3.230 .301
Indian 122 13.27 2.398 .217

Factor 2
Omani 115 5.10 1.054 .098

Indian 122 5.11 .902 .082
Factor 3

Omani 115 7.07 1.848 .172
Indian 122 7.04 1.608 .146

Factor 4
Omani 115 5.04 1.095 .102
Indian 122 5.23 1.051 .095

Factor 5
Omani 115 6.82 1.699 .158
Indian 122 7.09 1.753 .159
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Factor 6
Omani 115 8.01 1.564 .146
Indian 122 7.38 1.518 .137

Factor 7
Omani 115 4.93 1.387 .129
Indian 122 5.39 1.236 .112

	 The mean values of the Indian sample from Table 
7 for all factors except factor 6 are slightly above 
the mean values of the Omani sample. However, the 
difference can be concluded as negligible as it varies 
only in 0.02 for factor 1, 0.01 for factor 2, 0.03 for 
factor 3, 0.19 for factor 4, 0.27 for factor 5, and 0.46 

for factor 7. The mean value (8.01) of Omani samples 
is higher than the Indian sample’s mean value.
	 In Table 8, except for factor’s 6 and 8, Indian 
and Omani student’s attitude towards business ethics 
is not significantly different from one another. As 
reflected in Table 8 significance value for factors 
(1,2,3,4,5) is greater than 0.05, indicating no 
meaningful difference for student samples, but factors 
(6 & 7) need further evaluation and interpretation 
as the significance value is less than 0.05. The two 
country sample for factors 6 & 7 suggests that there 
is a difference in the attitude towards business ethics 
providing basis that H2 is accepted.

Table 8: Two-Sample T-test
Levene's Test 
for Equality 
of Variances

t-test for Equality of Means

F Sig. t df
Sig. 

(2-tailed)
Mean 

Difference

Std. 
Error 
Diff.

95% 
Confidence 

Interval 
of the 

Difference
Lower Upper

Factor 
1

Equal 
variances 
assumed

9.263 0.003 -0.050 235 0.960 -0.018 0.368 -0.744 0.707

Equal 
variances 
not assumed

  -0.049 209.866 0.961 -0.018 0.371 -0.750 0.714

Factor 
2

Equal 
variances 
assumed

2.662 0.104 -0.082 235 0.935 -0.010 0.127 -0.261 0.240

Equal 
variances 
not assumed

  -0.081 224.735 0.935 -0.010 0.128 -0.262 0.241

Factor 
3

Equal 
variances 
assumed

4.486 0.035 0.127 235 0.899 0.029 0.225 -0.414 0.471

Equal 
variances 
not assumed

  0.127 226.202 0.899 0.029 0.226 -0.416 0.473

Factor 
4

Equal 
variances 
assumed

0.560 0.455 -1.334 235 0.183 -0.186 0.139 -0.461 0.089

Equal 
variances 
not assumed

  -1.333 232.631 0.184 -0.186 0.140 -0.461 0.089
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Factor 
5

Equal 
variances 
assumed

0.056 0.813 -1.215 235 0.226 -0.273 0.225 -0.715 0.170

Equal 
variances 
not assumed

  -1.216 234.816 0.225 -0.273 0.224 -0.715 0.169

Factor 
6

Equal 
variances 
assumed

0.348 0.556 3.155 235 0.002 0.632 0.200 0.237 1.026

Equal 
variances 
not assumed

  3.152 233.124 0.002 0.632 0.200 0.237 1.026

Factor 
7

Equal 
variances 
assumed

1.967 0.162 -2.668 235 0.008 -0.455 0.170 -0.791 -0.119

Equal 
variances 
not assumed

  -2.659 228.105 0.008 -0.455 0.171 -0.792 -0.118

Table 9: Supplementary Indicators
Indicator India Rank Oman Rank

Corruption Perception 
Index (2012-2019)x

80 56

GDP Per capita 2019xx 1923.3 15267.4
Corruption Perception Index uses a scale ranging from 0 

(highly corrupt) to 100 (corruption free country). 
xwww.transparency.org; xxwww.data.un.org

	 H3: There is a difference between students 
with parents belonging to business and salaried 
background in terms of attitude towards business 
ethics in various factors.
	 The mean values from Table 10 of factors 
(1,2,3,4,5 &6) show a slight difference among the 
students belonging to families from business and 
service background. For the Factors ranging from 
1 to 6, the mean values of students belonging to 
service background families are higher than business 
families, indicating that students belonging to 
parents doing service displayed a slightly higher 
attitude towards business ethics. However, students 
belonging to business families showed conformity 
with factor 7 more than students from a service 
background.

Table 10: t-Test for Parents Occupation
Nationality n Mean Std. Dev. Std. Error

Factor 1
Business 141 13.15 2.475 .208
Service 96 13.43 3.279 .335

Factor 2
Business 141 5.04 .944 .080
Service 96 5.22 1.023 .104

Factor 3
Business 141 6.93 1.629 .137
Service 96 7.24 1.85 .189

Factor 4
Business 141 5.11 1.090 .092
Service 96 5.18 1.056 .108

Factor 5
Business 141 6.90 1.614 .136
Service 96 7.04 1.891 .193

Factor 6
Business 141 7.45 1.466 .123
Service 96 8.02 1.66 .169

Factor 7
Business 141 5.26 1.285 .108
Service 96 5.02 1.395 .141

	 The P-value of factors (1,2,3,4,5 & 7) from Table 
11 is greater than 0.05, indicating no difference in 
attitude towards business ethics among the students 
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belonging to business families and whose parents 
come from a service background. However, the 
p-value of factor 6 is less than 0.05, indicating a 

difference in attitude towards business ethics exists 
among the students hailing from business and service 
background, indicating that H3 cannot be rejected.

Table 11: t-Test for Parents Occupation
Independent Samples Test

Levene's Test 
for Equality 
of Variances

t-test for Equality of Means

F Sig. t df
Sig. 

(2-tailed)
Mean 

Difference

Std. 
Error 
Diff.

95% 
Confidence 

Interval 
of the 

Difference
Lower Upper

Factor 
1

Equal 
variances 
assumed

7.151 0.008 -0.743 235 0.458 -0.278 0.374 -1.016 0.459

Equal 
variances 
not assumed

  -0.705 165.937 0.482 -0.278 0.395 -1.057 0.501

Factor 
2

Equal 
variances 
assumed

2.298 0.131 -1.421 235 0.157 -0.183 0.129 -0.437 0.071

Equal 
variances 
not assumed

  -1.401 193.806 0.163 -0.183 0.131 -0.441 0.075

Factor 
3

Equal 
variances 
assumed

3.910 0.049 -1.363 235 0.174 -0.311 0.228 -0.759 0.138

Equal 
variances 
not assumed

  -1.330 186.390 0.185 -0.311 0.233 -0.771 0.150

Factor 
4

Equal 
variances 
assumed

0.235 0.629 -0.447 235 0.656 -0.064 0.142 -0.344 0.217

Equal 
variances 
not assumed

  -0.449 208.311 0.654 -0.064 0.142 -0.343 0.215

Factor 
5

Equal 
variances 
assumed

1.834 0.177 -0.615 235 0.539 -0.141 0.229 -0.592 0.310

Equal 
variances 
not assumed

  -0.597 182.153 0.551 -0.141 0.236 -0.607 0.325
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Factor 
6

Equal 
variances 
assumed

1.087 0.298 -2.768 235 0.006 -0.567 0.205 -0.970 -0.163

Equal 
variances 
not assumed

  -2.704 186.884 0.007 -0.567 0.210 -0.981 -0.153

Factor 
7

Equal 
variances 
assumed

0.213 0.645 1.377 235 0.170 0.242 0.175 -0.104 0.587

Equal 
variances 
not assumed

  1.358 193.954 0.176 0.242 0.178 -0.109 0.593

Discussion
	 The present research investigates whether the 
attitude towards business ethics differs between 
Indian and Omani undergraduate business 
management students. The pre-validated scale of 
Attitudes towards Business Ethics Questionnaire 
(ATBEQ) with Likert’s 5 point scale has been used 
as a measurement instrument. The validated 30 item 
scale was developed by Preble & Reichel (1988). 
The result of the study indicates subtle differences 
exist between the attitude of Indian and Omani 
undergraduate students of business management 
towards business ethics for the independent variables 
like gender, nationality, and parent’s occupation.
	 The results, more or less comply with the existing 
literature on business student’s attitudes towards 
business ethics. Preble and Reichels’ (1998) study 
of US and Israeli students showed significant 
differences in their attitude towards business ethics, 
where Americans were less concerned than Israeli 
students; Sims and Gegez (2004) study which 
compared samples from Turkey with the previous 
samples from the US, Israel, Australia, and South 
Africa showed significant differences between 
Turkish and other samples. The present samples are 
taken from two different countries with different 
religions, different languages, and different types 
of governance, showed only slight differences in a 
couple of factors in dependent variables for all of 
the demographic variables. This can be attributed to 
geographical proximity, high cultural compatibility 
due to the existence of trade and commerce among 
both countries since the third century BC, and a 
very high degree of ethical values followed by 

two countries. However, the present study also has 
limitations. It can’t be ascertained how representative 
our sample was of the greater population of 
undergraduate business students of two countries. 
This study is confined to an Undergraduate business 
management college from Hyderabad, India and 
Ministry sponsored college from Muscat, Sultanate 
of Oman only. It will be necessary to investigate if 
it is possible to generalize the findings of the present 
study to other colleges of India and Oman. 

Conclusion
	 The present study attempted to explore the 
attitude of undergraduate business management 
students of India and Oman towards business ethics. 
The findings of the study revealed that differences 
exist in attitudes towards business ethics about the 
nationality and parent’s occupation and gender.
	 Student’s attitudes towards business ethics can be 
reshaped by developing awareness through business 
ethics education. Punitive action on students 
indulging in unethical behaviors like academic 
dishonesty will make them realize the serious 
implications of unethical conduct. Parents and 
governments should initiate measures to promote 
ethical behaviors. Business ethics should be accorded 
the highest priority as fraud, cheating; corruption is 
widely reported in the world of business.

Limitations of the Study
	 The sample taken for the current study does not in 
any way be representative of the larger populations 
of India and Oman, and larger sample size would 
have further strengthened the results. However, the 
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student population is comparatively homogenous to 
make cross country comparison and is similar to the 
previous studies. 

Scope for future research
	 As students lack managerial experience, the 
attitudes of managers might be different from 
the students. Research in various sectors like 
manufacturing, fast-moving consumer goods, 
services, etc. can also be conducted to test items in 
different contexts for professionals.
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