OPEN ACCESS

Manuscript ID:
MGT-2021-08043836

Volume: 8

Issue: 4

Month: April

Year: 2021

P-ISSN: 2321-4643
E-ISSN: 2581-9402
Received: 15.02.2021
Accepted: 25.03.2021
Published: 01.04.2021
Citation:

Karthik, T.T., and T.P.
Ramprasad. “A Study

on Awareness and
Opinion towards Social

Entrepreneurship among

Youngsters.” Shanlax

Inernational Journal of
Management, vol. 8, no. 4,

2021, pp. 60-63.

DOI:

https://doi.org/10.34293/

management.v8i4.3836

This work is licensed

under a Creative Commons
Attribution-ShareAlike 4.0

International License.

A Study on Awareness and Opinion
towards Social Entrepreneurship
among Youngsters

T.T. Karthik

Assistant Professor, Department of Commerce & Research Centre
Sourashtra College (4), Madurai, Tamil Nadu, India

T. P. Ramprasad
Assistant Professor, Department of Commerce & Research Centre
Sourashtra College (A), Madurai, Tamil Nadu, India

Abstract

Social entrepreneurship is derived through entrepreneurship that can also be called social
changes through innovative ideas which collaborate business interest and social awareness,
entrepreneurship not only considered on monitory profit it should also include social benefits,
awareness towards this social entrepreneurship should develop the attitude to help social changes,
it is important to know youth awareness towards social entrepreneurship which will enable the
healthy development of Indian economy, in this study researcher objective is to measure the
level of awareness among youth towards social entrepreneurship. Ninety-eight samples were
collected from young business studies students from various colleges in the Madurai district.
SPSS software has been used to find statistical inference.
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Introduction

Social entrepreneurship is included with social problems; it needs unique
thoughts to create ideas because it creates social impact than profit; social
enterprise measures it relates to people, planet, and profit often recognized
as the triple bottom line. Social entrepreneurship needs some awareness to
develop Eco based business. Developing countries like India needs social-
based entrepreneurship; when its industries started in India, more youngsters
are enthusiastically employed, and many of them have a dream to work in the
IT sector; awareness towards social entrepreneurship needs to be increased to
increase employability and social welfare.

Review of Literature

Wilson (2012) explained that in the Neo-Classical economic theories,
employees or individuals owned by a company only know the costs and
revenues. The company is regarded as the only technical place to achieve
optimal production value. As a result, there is no attempt to turn employees
into a fulcrum to generate new ideas. At that time, there was no theory of
entrepreneur, although many experts believe that emerging various theories
related to entrepreneurs.
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